
The first 180 days

Our audience

2
million
people
reached

500,000
online

interactions

496,000
video views

80%
of those reached ages 20-34

36,000
subscribe to the Potluck

focusing on member care
Shaing the Gospel, intoducing people to Christ, and promoting Christian values

Aimed at secular Millennials & Generation Z

“I had no ideas Jesus was so like that.”

12 videos

40 blogs

12 Bible studies 
produced

Adam Fenner, PhD and Keith Bowman


