
The first 180 days

Our audience

1
million
people
reached

50,000
online

interactions

41,000
video
views

3 videos

40 blogs

12 Bible studies 
produced

80%
of those reached ages 20-34

22,000
subscribe to the Haystack

focusing on member care
Sharing theology, edifying the Church, and celebrating Christ and Adventist Culture

Aimed at Adventist Millennials

“I feel like my voice is heard.”

Adam Fenner, PhD and Keith Bowman


